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Europa Star has a long and rich history with the world

of jewellery that stretches back to the early days of our
publishing house, nearly a century ago. Jewellery, with

its close ties to watchmaking, has always featured in our
publications. In fact, for several decades, we published issues
devoted entirely to jewellery under the Europa Star name.

Two years ago, it seemed like a natural decision to revive
this long-standing connection by creating a dedicated
jewellery website, supplemented by articles and features

in our magazine. It was a major undertaking, but that was
only the beginning. Clearly, it was time once again to devote
an entire issue of our flagship magazine to jewellery.

This will be happening in 2024, starting with an issue
timed to coincide with Watches and Wonders, which will
also be distributed at the GemGeneéve and Couture shows.
Adhering to Europa Star's signature style but guided by the
expert hand of Isabelle Cerboneschi, the forthcoming issue
promises a wealth of insightful and informative content.

EoEACROn We invite you to join us in celebrating

Fleurs Eternelles
Collection, 2018

o Corbonesch the revival of this tradition!

www.europastarjewellery.com



With a diameter
of 12.30 mm and a
thickness of 2.50
mm, the BVL100
calibre shows
hours and minutes
and is housed in

a dedicated

cavity inside the
snake's head.

The Serpenti Misteriosi,
designed by Fabrizio Buonamassa
Stigliani. A press on the tongue
reveals the watch, under the
snake's head. A bidirectional
crown on the case back allows
the watch to be wound manually
and the time to be set.

Key Data

PUBLICATION DATE: 09.04.2024
Submission deadline: 05.03.2024

CIRCULATION: 10,000 copies

Distribution at the following shows:

Watches and Wonders, GemGenéve, Couture
Selected network circulation by individual email

ADVERTISING RATES:

PRINT

Cover + Cover Story 6 pages: CHF 29,900

Inside front cover (double page): CHF 24,900

Back cover + Back Cover Story 2 pages: CHF 24,900
Inside back cover: CHF 14,800

Single-page ad or double-page Highlight: CHF 9,900 /
Double-page ad: CHF 14,900

WEB

Online product presentation: CHF 1,990 per Highlight
Leaderboard banner (728 x 90 px): CHF 990 per month
(+ 300 x 100 px for smartphone display)

Wallpaper banner (1800 x 1800 px) &

additional banner (1040 x 340 px): CHF 1,990 per month
Newsletter sponsorship banner (1040 x 340 px):

CHF 990 per newsletter

Package: Highlight product presentation

+ Wallpaper banner: CHF 2,990



TIFFANY & CO.

Schlumberger® collection
Botanica: Blue Book 2022,
Hummingbird brooch in 18-karat
yellow gold and platinum with
round blue sapphires totalling
more than 7 carats, oval and
round pink sapphires, round
tsavorites, one round ruby and
brilliant-cut round diamonds

Technical
Specifications

WEB FORMATS

Wallpaper: 1800 x 1800 px (JPG)
Main: 1040 x 340 px (JPG)
Leaderboard: 728 x 90 px
3:1rectangle: 300 x 100 px

Newsletter: 1040 x 340 px (JPG)

GEMGENEVE [N
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Magazine size: 205 x 265 mm

4C printing CMYK (NO RGB)

2/1 Double page spread bleed: 416 x 271 mm (trim size: 410 x 265 mm)
1/1 Page bleed: 211 x 271 mm (trim size: 205 x 265 mm)

MATERIAL: email to asgouridis@europastar.com

PRINT: PDF high resolution, Illustrator, Indesign or Photoshop file
High resolution min. 300 dpi / Profile: PSO Coated v3
To avoid any problem with fonts please convert text to outlines.

WEB: HTMLS5, JPG, PNG, GIF maximum size 800 KB. JPG for Wallpaper and Main.
Material should be compatible with DoubleClick for Publishers (DFP). No Flash.



Portfolio

THE 1920s,

THE GOLDEN AGE OF JEWELLERY

BY ISABELLE CERBONESCHI

The decade between 1920 and 1930 was one of the richest and most beautiful
eras for high jewellery. The great names of the Place Vendome vied with each
other in ingenuity and creativity. The art deco style dominated - but it was
not the only style in town. We take a look back at a fabulous decade.
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f there is one decade that pro.
foundly marked and even revo-
Iutionised high jeveller, it was.
the 1920s to 19305, “Thi is one

of the great eras of jewellery! says

Frangois Curiel, Chairman of Chrisies

Europe and Asia. The great houses

of Place Vendome - Boucheron,

Carter, Chaumer, Van Clee & Arpels

- were extremely active n this period.
Everyone wanted to c
Untilthe 1929 ciss it he economy was booming; success-
fulindustrialsts were buying fewellery for their wives, and the
jowallry business was flourishing

Place Vendome, the new
epicentre of fine jewellery

Hihough hrc were oo some s noun names such
a8 v & Frost, the first American jewallrs, Yard or
Charlon. which havs ot urvived 10 e prsent oy the
great jewelers of the time were in Paris? continues Frangois
Curl And il the Place Vendore,
revouly e olrsof s e ocaed iy srouns
s of te ol Pyl - i the capon of
i cpene s ot o Fuede P ot o
from the a House, n 1812, Boucheron's m
o Vendéme 1653 st e cont o raty of
jewelery to the 8t arondissement o Paris (where Rue de la
Paix was located).
Before the 19205, jewellry was a reflecton of the romantic
spiit of the 19th century. It tended to follow the direction of
the arts of the time, with a marked taste or orentalism, natu
ralism and history The of Art Nouveau at the
the 15th and beginning of the 20th centuries opened
avenues of expression for jewellery with it oramental forms,
arabesques and floral abundance.
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After the First World War,
everything changed

od Wr changed everyting
decorative arts. The style, or
e sl\,\es that emerged in the 19205
were the resultof several
Firstof al he horrors of war generated a
o or beuty and ey ofdesie,what
e the s T dsoneryof e o of
Tutankhamun in 1922 ed to &

saw the emergence of a new stye: At Deco,
whose pure geometri forms sounded the
est bl orgnc s of A1
Nouveau Finallywe m duing the war, women
had taken on many of the roles traditionally occupied by men,
which gave them a strong sense of reedom and possibilty.
Let us explore some of these influences in more detai

1922: discovery of
the tomb of Tutankhamun

vas ane eventthatnfuenced the fewellery and decora-
e, it s the discovery.
o ond b

522, From 192324, we bogan 0 s jewilley coming ot of
ine wokahops with ot épred b o sl Lse
Macdanald, director of heritage and exhibiions at Van Clecf
5 oo e ke spcilsts at te Lowe ey

eroglyphics engraved on
our jowellery and period
but the experts
told us these motis had
come fromthe designers’
imeginstion, and e

ogical

meaning:

1s that when you decided to create your own brand?

Back then, diamond jewellry seemed rather fusty. The only
time | heard friends talking about diamonds was to show off
thei engagement ring. Having studied marketing and com-
munication, | knew there had to be room for a caol, young
jewwellery brand. One that would almost be competion for
fashion brands, with prices between €500 and €5,000. The
idea was to come up with a fabulous diamond ring for the
same price as a fashion accessory; to occupy a niche for
casual diamonds thata woman could buy in exactly the same
way she might buy herselfa nice handbag. My father encour-
aged me, knowing Id never be able to spread my wings in his
shadow: By leaving, he set me free, When | started out, idrit
Know the first thing about jewellery-making or ger-setting,
and its thanks to this innocence that | was able to imagine
pieces, such s my memory form bracelets,that pushed the
boundaries o what was technically feasible:
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CHANEL'S

“1932” COLLECTION,
A PRECIOUS TRIBUTE

BY ISABELLE CERBONESCHI

In November 1932, Gabrielle Chanel
shocked the world of high jewellery
with her "Bijoux de diamants”
collection. How could a fashion
designer dare to enter this closed
world without being a part of it, or
mastering its codes? Some 90 years
later, Chanel is launching a tribute
collection inspired by the original
jewellery pieces: the “1932" Collection.

1937, Gabrielle Chanel decid
ed o rent a room at the iz in
Paris. From her balcony, she had
& panoramic view of all the -

tefs particuliers o private mansions in

the Place Vendme, esp:
housing the great jewellrs: Chaum
in the Hatel Baudard de SaintJames.
a1 No 2 Boucheron, 1 h Hbel de

o 1 Mo 26 an Cl & Al

the Hotel Séqur at No. 22 3

and Mellerio were not far &

13and No.9rue dela Paixrespectively

Was this her way o looking down her

with the great jewellers of the Place

Vendome. The re:

tion of diamond-set jewellery signed
Chanel, which had been commi
sioned by the Diamand Corporation

Limited of London with a view to boosting diamond sales.
“Sales of diamonds had been badly ht by the econormic cri-
s of 1929, and they put their rust in the crealive talent of
Gabrielle Chanel, then at the height of her fame, 1o revive
them. With her contemporaries - the artist Paul ibe for the
design of ery the poet Jean Cocteau for the col
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lection manifesto, and Robert Bresson
later a celebrated fiim director) for
photographs of the pieces - Gabriele
Chanel created that was.
unique. It caused a sensation at the
time and st today it emains the cor
nerstone of our jewellery designs? ex
plains Marianne Etchebarne, Chanels.
Intemational Director of Product
keting,Clientand Watch and Jewellery

Communicatir

GAELLE KHOURI’S

THOUGHTS ON BEAUTY

The Lebanese designer has a unique
approach to jewellery. Everything she
creates s the result of philosophical
reflection. For her latest collection, she
questions the concept of beauty.

houriwas born n Bein, Lebanon, Her
il o s 1o bocom an econor

and with this in mind she left her country and
went 1o study in New York. Afte graduation,
she secured an intership at Oscar de a Fenta,
then joined the business development team of
Toyota in New York, before retuning o Beirt,
where she was hired by an investment bank
But finance was ot her destiny. By chance,
she met the Lebanese artist Bermard Renno, who taught her
jewelery desiqn. Afer a few months, he decision was made:
she would radically change her career and opt for ewellery.
1o give her many ideas material form.
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Sho started to dovelop hor jowellery-making skils in work:
shops in ot and ot o jewellery in 2015, She
started out using a varety of metals including bronze, siver
and g0 O of er

cisely
ifit comes from an undefined time, perhaps
+th forest of Braeélande. | mixed
ause | didt have the money to do
1 didn't know the industry. But as it
enviched thepieces aesheticaly | simply con
tinued explains the artist, who presented her
latest collecton, La Trahison de [0bjt, at the
2022 exhiition.

ool Khourcrets i an sincive organc
way. Her viorkis notjust beautful it also exercis
es the intellect, Some of her jewallry featuring
geometric and asymmeticalshapes was inspired by the work
of Vassiy Kandinsky, who was himself inspired by Audalf
Steiner. Their harmoniously interlocking yet unbalanced cir
cles create the impression of complex geometric equations
performed in three dimensions.
Herlatest colection moves away from abstraction o embrace
a more concrete question. " tred to explore the concept of
beauly. What is beauty? Why do we find an object beautful?
Isit simply an aestheric response, or i there a hidden reason.
apsychological and log iponent that runs through the
mind as we look at an object?” How do you feel when you
Iook a her spidr brooch, whase amethyst body is mounted
on thinyellow gold and blackened silver leg
in the shape of half-dead fsh,called Sef Portrait? Do you feel
attraction or repulsion? “There is something very beauti,
but at the same time very ugly about them, which scares.
oy subconscious 1y 1 scape o he e of doath o
finess, but by conifonting it - and this i a ificult process -
sea a certain beauty.There is a point where the beautiul and
the ugly mi

e jeweller is passionate about philosophy: She fikes to ex-
plore abstract concepts, and she does so through her jewe
lery.Behind her latestcollecton are two opposing currents of
hcsophiclhoug; i and . A

to empiricism, we are bom without knowledge and
it through  she explains. “Innatism proposes that
you are bor with a fixed trth embedded in your mind But
the two schools of thought agree on one point: when we look
at an object, theres always some extemal reason why we
idenify it as beautifl. Either we have alread
the concept of beauty, or we have tinnately,but

we recognise it Thats the mindset | was in when | created
this collction”

Can beauty exist in the absence of good? “While designing,
questioned the concept of good and evil Today, everything
that s justified becomes good in one way or ancther, The line
between the two doesn'treally exst anymore. | asked myself
how people today inerpret the concepts of good and evi,
and from there | moved on 10 @ question about beauty - how
do g ‘and beautiul relate o each other?

Throughot our meeting, we talked about De

Kandinsl's -Concaing e Sptus n Ar - and Paining
in Particuler’, Frangois Cheng's “The Way of Beauty: Five
Mediations for Spiitual Transformation; Rudolf Stiner's re-
seatch, various philosophical currents, mathemaics, synaos:
thesia and intangible beauty. Afer that, you can't tell us that
jewellery i trvial #

tos, Wassily

g okt o
elowgoid

e e
Tt v

s e, ol
amonds g, el and ik
apohes,and gen ot

Cated niekose gl
ool or Earngs
e setwihchaledony
ndbroun amonce




